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Lampiran 5 

Data Hasil Uji Validitas Price Discount (X1) 

Correlations 

 X1.1 X1.2 X1.3 X1.4 Price Discount 

X1.1 Pearson Correlation 1 .461** .536** .519** .848** 

Sig. (2-tailed)  .000 .000 .000 .000 

N 115 115 115 115 115 

X1.2 Pearson Correlation .461** 1 .299** .176 .693** 

Sig. (2-tailed) .000  .001 .060 .000 

N 115 115 115 115 115 

X1.3 Pearson Correlation .536** .299** 1 .246** .728** 

Sig. (2-tailed) .000 .001  .008 .000 

N 115 115 115 115 115 

X1.4 Pearson Correlation .519** .176 .246** 1 .638** 

Sig. (2-tailed) .000 .060 .008  .000 

N 115 115 115 115 115 

Price Discount Pearson Correlation .848** .693** .728** .638** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 115 115 115 115 115 
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Data Hasil Uji Validitas Bonus Pack (X2) 

Correlations 

 X2.6 X2.7 Bonus Pack 

X2.1 Pearson Correlation .057 .172 .692** 

Sig. (2-tailed) .545 .067 .000 

N 115 115 115 

X2.2 Pearson Correlation .003 .060 .601** 

Sig. (2-tailed) .975 .524 .000 

N 115 115 115 

X2.3 Pearson Correlation .074 .136 .660** 

Sig. (2-tailed) .430 .148 .000 

N 115 115 115 

X2.4 Pearson Correlation .021 .106 .633** 

Sig. (2-tailed) .821 .261 .000 

N 115 115 115 

X2.5 Pearson Correlation .192* .190* .672** 

Sig. (2-tailed) .040 .042 .000 

N 115 115 115 

X2.6 Pearson Correlation 1 .482** .409** 

Sig. (2-tailed) 
 

.000 .000 

N 115 115 115 

X2.7 Pearson Correlation .482** 1 .476** 

Sig. (2-tailed) .000 
 

.000 

N 115 115 115 

Bonus Pack Pearson Correlation .409** .476** 1 
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Sig. (2-tailed) .000 .000 
 

N 115 115 115 

 

 

Data Hasil Uji Validitas In-Store Display (X3) 

Correlations 

 In-Store Display 

X3.1 Pearson Correlation .621** 

Sig. (2-tailed) .000 

N 115 

X3.2 Pearson Correlation .729** 

Sig. (2-tailed) .000 

N 115 

X3.3 Pearson Correlation .571** 

Sig. (2-tailed) .000 

N 115 

X3.4 Pearson Correlation .710** 

Sig. (2-tailed) .000 

N 115 

X3.5 Pearson Correlation .632** 

Sig. (2-tailed) .000 

N 115 

In-Store Display Pearson Correlation 1 

Sig. (2-tailed)  
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N 115 

 

Data Hasil Uji Validitas Impulse Buying(Y) 

Correlations 

 Y.6 Y.7 Impulse Buying 

Y.1 Pearson Correlation -.013 -.003 .575** 

Sig. (2-tailed) .892 .976 .000 

N 115 115 115 

Y.2 Pearson Correlation .194* .157 .657** 

Sig. (2-tailed) .038 .094 .000 

N 115 115 115 

Y.3 Pearson Correlation .110 .195* .647** 

Sig. (2-tailed) .243 .037 .000 

N 115 115 115 

Y.4 Pearson Correlation .115 .154 .620** 

Sig. (2-tailed) .220 .101 .000 

N 115 115 115 

Y.5 Pearson Correlation .181 .158 .602** 

Sig. (2-tailed) .053 .092 .000 

N 115 115 115 

Y.6 Pearson Correlation 1 .501** .491** 

Sig. (2-tailed)  .000 .000 

N 115 115 115 

Y.7 Pearson Correlation .501** 1 .527** 

Sig. (2-tailed) .000  .000 
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N 115 115 115 

Impulse Buying Pearson Correlation .491** .527** 1 

Sig. (2-tailed) .000 .000  

N 115 115 115 

 

 

 

 

 


